Marketing & Communications Officer (2 positions)
The challenge

We have two opportunities available within the Faculty of Medicine: a permanent position and a one-year renewable contract. Reporting to the Manager, Marketing and Communications, you will provide support in the planning, development and management of the Faculty’s marketing and communications plan.
As a Marketing and Communications Officer, you will:

· Ensure the execution of marketing and communication strategies, internal and external communications, public relations, liaison and recruitment activities, including promotional publications and other media communication tools for the Faculty of Medicine

· Develop and implement web communication strategies to ensure high quality in the form and content of the website and to measure effectiveness with respect to the objectives of the Faculty of Medicine's electronic communications and media

· Manage all of the Faculty’s written, electronic and visual communications to ensure high-quality communications to current and prospective students, Faculty members, immediate community, alumni, donors and friends of the Faculty in support of the Faculty’s brand and the University’s brand

· Act as a consultant to the management of units, program managers, the Offices of the Vice-Dean for Research and Associate-Deans of Education, Professional Affairs, Undergraduate Studies Office, professors and heads of programs, the Graduate & Postgraduate Studies Office, and Faculty Development
The ideal profile
As a Marketing and Communications Officer, you will put to good use your:
· Knowledge of marketing, communications or a related discipline normally acquired through a postsecondary education or equivalent experience 

· Knowledge of creation standards and usability of web pages 

· Knowledge of web architecture and design, web content management systems and web-related technologies, such as HTML, dynamic programming in APS, PHP and JavaScript 

· Knowledge of presentation methods and techniques for various audiences, in both official languages

· Experience in planning and implementing marketing or communications plan and/or strategy 

· Experience in identifying institutional needs and communicating with clients 

· Experience in developing print and web material, such as ads in newspapers, magazines, brochures, flyers, banners and other promotional items 

· Experience in organizing events 

· Experience in website management and online marketing tools and strategies 

· Experience with computer applications for presentations, graphics and report writing 

· Experience in computer systems and software, such as Windows, word processing, databases, presentation software, spreadsheets, email and Internet 

· Strong interpersonal and communication skills 

· Tact, diplomacy, creativity, strong organizational skills and initiative 

· Bilingualism – French and English (spoken and written)  

· Experience in the branding exercise, an asset 

· Experience with web-based media in the academic or health-care fields, an asset 

The organization

Located in the heart of the nation’s capital, the University of Ottawa attracts the best talent from across Canada and around the world. Research, innovation, prosperity: It starts here.
The next step

If you’re interested in one of these positions [Job IDs J1111-0584 (one-year contract opportunity, renewable) and J1111-0582 (permanent opportunity)], please visit our website at www.hr.uOttawa.ca and apply online by no later than November 27, 2011. 
The University of Ottawa is an equal opportunity employer. We strongly encourage applications from women, Aboriginals, persons with disabilities and members of visible minorities.
